
Real plans.
Your people.
Personal invitations.
Real-life connection.

Vivian Yang · Berkeley



THE LONELINESS EPIDEMIC

Less time together. 
More loneliness.

29%
of young adults

felt lonely a lot of the previous day
U.S. ages 18–29 · Gallup, 2025

150
minutes with
friends / day

Ages 15–24 · 2003
U.S. Surgeon General, 2023

40
minutes with
friends / day

Ages 15–24 · 2020
U.S. Surgeon General, 2023

->



WHY NOW

Connection is moving offline.

$18M
Overtone
Hinge founder’s
new dating service

BFF
Bumble + Geneva
Friendship.
Groups. Community.

$1M
Hinge
One More Hour
in-person community
fund



Your social life
shouldn’t be
homework.

THE PROBLEM

Scroll -> Apply -> Pending.
Every single event.

Will this room feel like you?



An invite.
Not a feed.

PRODUCT DEMO



WORKING PRODUCT

A plan that fits.
Your
schedule

Your people



PRODUCT DEMO

You’re in.
Now show up.

Success is the
second hangout.



WHO PAYS

Give brands
a social life.
For community &
developer-relations teams

The guests.
The gathering.
The follow-through.

Service fee + event costs
Sponsored experience concept



ILLUSTRATIVE ECONOMICS

The business behind the table.
Editable illustrative unit economics

Food pass-through Direct costs Contribution

Sponsor invoice $620 Service fee $500
$0

$100

$200

$300

$400

$500

$600

$700

$150
Contribution
per gathering

$500 fee − $350 delivery = $150 contribution



ILLUSTRATIVE SCALE

Local hosts.
Repeatable experiences.

1,000
business customers

2 × $500
programs / month × fee

$12M
annual fee revenue

1,000 × 2 programs × $500 × 12 months



THE CATEGORY

The invitation is the product.

Timeleft Dinner groups

Boardy Professional intros

DNNR Branded dinners

Nowadays Event planning

Personal invitations.
Shared intent.
Repeat relationships.



Start with one great table.

One Berkeley table.
Six people. One plan.

A second hangout.
Who meets again?

A paid program.
Sponsor the next
table.



interaction-club.vercel.app

You’re invited to the pilot!
Create your community.


